Table 7. Summary of U.S. Shipments, Sales, Revenues, and E-commerce: 2000-2005

[Estimates are based on data from the 2005 Annual Survey of Manufactures, 2005 Annual Wholesale Trade Survey, 2005 Service Annual
Survey, and 2005 Annual Retail Trade Survey. Shipments, sales, and revenues are shown in millions of dollars.]

Value of -

Manufacturing Merchant Wholesale Trade Sales® Retail Trade| Selected Services
ltem Shipments*| Excluding MSBOs®| Including MSBOs* Sales® Revenues®*
2005 |Total 4,735,387 3,585,038 5,177,338 3,693,430 5,983,689

E-commerce 1,265,987 474,801 945,359 93,280 95,691
Percent of Total 26.7 13.2 18.3 2.5 1.6
2004 |[Total 4,308,971 3,296,520 4,799,679 3,474,340 5,539,555
E-commerce 996,174 434,948 896,196 76,344 83,280
Percent of Total 23.1 13.2 18.7 2.2 15
2003 |[Total 4,015,081 2,962,284 4,345,336 3,265,477 5,114,011
E-commerce 842,666 397,113 828,442 60,015 57,297
Percent of Total 21.0 13.4 19.0 1.8 1.1
2002 |[Total 3,920,632 2,835,528 4,151,597 3,134,322 4,900,995
E-commerce 751,985 345,539 765,452 46,819 47,998
Percent of Total 19.2 12.2 18.4 15 1.0
2001 |[Total 3,970,500 2,785,152 NA 3,067,725 NA|
E-commerce 724,228 309,315 NA 35,296 NA|
Percent of Total 18.2 111 NA| 1.2 NA|
2000 |[Total 4,208,582 2,814,554 NA 2,988,756 NA|
E-commerce 755,807 267,838 NA 27,968 NA|
Percent of Total 18.0 9.5 NA 0.9 NA|

NA Not applicable.

Note: Estimates are not adjusted for price changes and are subject to revision. For information on confidentiality protection, sampling error,
sample design, and definitions, visit www.census.gov/eos/www/sm.html.
!Estimates include data only for businesses with paid employees.

“Manufacturers' Sales Branches and Offices.
3Estimates include data for businesses with or without paid employees.
“Estimates include data for businesses with paid employees except for Accomodation and Food Services, which also includes businesses without paid
employees. Estimates for 2000 and 2001 are not comparable due to the change in the 2002 NAICS. Estimates for 2002 and 2003 exclude
landscaping services, landscape architectural services, and pet care services.

Source: U.S. Census Bureau, 2005 Annual Survey of Manufactures, 2005 Annual Wholesale Trade Survey, 2005 Service Annual Survey, and 2005 Annual

Retail Trade Survey





